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FOR IMMEDIATE RELEASE

Contact: Patty Mosteller, Atlanta Interfaith Broadcasters, (404) 892-0454, pmosteller@aibtv.com

COLLIE BURNETT, JR. AND AIB TO BE SPOTLIGHTED AT THE HARVARD
BUSINESS SCHOOL CLUB LEADERSHIP DINNER

(ATLANTA, GA — April 6, 2010) — The Harvard Business School Club of Atlanta (HBSCA) will
spotlight Collie Burnett, Jr., president and CEO of Atlanta Interfaith Broadcasters at the 2010
Community Leadership dinner on April 21. Mr. Burnett will help raise awareness for the non
profit executive scholarship program.

“As a past executive scholarship recipient, | am honored to be included in this prestigious
fundraiser”, Burnett said. “It is a privilege to share my experience and reinforce the value of
receiving an executive education from Harvard University.”

Mr. Burnett has been with Atlanta Interfaith Broadcasters since 2000. His impressive career
includes over 30 years dedicated to the telecommunications industry, all in senior executive
positions. In 2008, the national magazine CABLE FAX named Collie as one of the Most Influential
Minorities in Cable. Prior to entering the telecommunications arena, Mr. Burnett worked for the
Fulton County Board of Commissioners, MARTA and WSB Radio & Television.

His civic responsibilities, throughout the years, have included numerous board appointments
including Atlanta Regional Minority Purchasing Council, Friends of the Atlanta-Fulton Library, John
H. Harland Boys Club, Urban League, Regional Council of Churches and Asbury Harris Epworth
Towers. He was also the past National Vice President for Morehouse College National Alumni
Association

Collie is a graduate of Morehouse College with a BS in Economics and Sociology. He currently
resides in Atlanta with his wife, Carla and son, Colin.
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About AIB: Atlanta Interfaith Broadcasters Inc. is the nation’s largest regional interfaith cable
network and is celebrating its 40th Anniversary in 2009. AIB has been providing faith-based
communities and nonprofit service organizations access to a larger audience since 1969. AIB
remains a destination for international dignitaries and media representatives because of its
unique programming platform which promotes dialogue between all faiths, cultures and socio
economic backgrounds. AIB is a self-supporting organization and is seen in more than 1 million
homes across 19 metro area counties. www.aibtv.com

About the BHSCA: Harvard Business School Club of Atlanta is currently the sixth largest of the 93
HBS Clubs worldwide. The Club serves more than 1,500 alumni living in the Atlanta metropolitan
area and enjoys a participation level which is among the highest in the country. The Harvard
Business School Club of Atlanta (HBSCA) is continuing its tradition of awarding scholarships to
attend Executive Education Programs in the Social Enterprise Initiative (SEl) at Harvard Business
School. The SEI was created to respond to the growing nonprofit sector and its complex
relationships with the wider business world.



